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This report provides a summary of activities the Japan representative undertook during January-March 2008.
TRAVEL TRENDS

Lackluster Interest in Overseas Travel Among Young People: According to a recent online survey of 600 Japanese who have never traveled abroad conducted by the Ministry of Land, Infrastructure and Transport, one in four respondents in their twenties expressed no interest in overseas travel. This figure is the highest in the three years the study has been conducted. It confirms what actual travel trends already show. The young market segment, which used to be the driver behind travel overseas, has been shrinking every year and is a primary reason why the overall market is flat. 
California Launches Campaign Targeting Young Women: California is attempting to entice those young people with a new $6 million marketing campaign. The California Tourism Office held a sales mission in February to announce the details. Aimed at Japanese working women aged 20-34, the campaign will be themed around the catch phrase “Nan De Mo Arifornia” (A play on words meaning Anything in California). It will highlight concepts such as food & wine, spa and LOHAS, fly & drive, theme parks, national parks and World Heritage Sites and feature activities related to them. The campaign will include sponsoring a major network television information/variety show, television advertising, tie-ups with 15-20 major magazines, a “super” familiarization tour for the travel industry and consumer promotions. The objective is to win back the young women by introducing a new generation to all that is California.

Visit World Campaign: In an effort to infuse new life into the outbound travel market, the Japanese government will launch the Visit World Campaign (VWC) on April 1. The objective of the campaign is to increase the number of outbound travelers from 17.3 million in 2007 to 20 million by 2010. Directed by an industry-wide committee, the action plan calls for targeted marketing programs for key traditional destinations such as the U.S. and Europe; deregulation of rules governing fuel surcharges, charter flights, airport operating hours and high school overseas excursions; efforts by the government to encourage more Japanese outside the Tokyo metro area to get a passport; grassroots exchanges on the local and regional levels and other programs. The details are just beginning to emerge and will be announced formally once the new VWC Promotion Office opens on April 1. The office will be housed at JATA (Japan Association of Travel Agents) and staffed by personnel on loan from 
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JATA-member companies. The executive director will be Hiroshi Sawabe, most recently senior vice president of sales and marketing for Starwood Hotels Asia Pacific and former director of the LA, Inc Japan office and past chairman of the Japan Visit USA Committee. Marjorie will be a part of the deliberations on the campaign details for the U.S. market and will keep MRC members updated on any relevant developments.

JANUARY-MARCH ACTIVITIES

Inquiries

The following is a breakdown of inquiries to and sales calls made by the Japan office during January-March. A complete database of contacts and the nature of the inquiries is attached.  

Total
Trade
Media
Consumer/Other

All
32
20
8
4


Arkansas
0
0
0
0

Illinois
5
0
3
2

Iowa
0
0
0
0


Kentucky
16
4
8
4



Louisiana
14
5
5
4

Minnesota
9
4
0
5

Mississippi
31
12
13
6

Missouri
4
2
2
0

Tennessee
41
18
13
10

Wisconsin
3
0
2
1

Total
103

(The above totals exceed the total number of inquiries as some callers requested information on multiple states.)

Summary of Activities: Public Relations
Media Exposure

Travel Trade:
11 articles; \633,329 ($6,146)

Consumer:
0 articles 


Broadcast:
0 programs


Value for year-Print: \30,200,493 ($259,573)


Value for year-Broadcast: \2,800,000 ($24,441)
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The attached spreadsheet provides a complete listing of all publications and articles received during January-March 2008.
Mississippi River Country USA Japanese Website: A report of access to the Japanese website is attached. Access in March was a record high for both page views and unique visitors thanks to strong response to the MRC advertisement placed during the FoodEx Trade Show. The addition of special mini sites on Mississippi, Memphis and New Orleans has also helped to increase search engine hits for the site overall. 

Mississippi River Country USA E-mail Newsletter: The sixth issue of the e-mail newsletter was distributed to approximately 2,000 travel trade and media on March 18. The newsletter theme was Summer 2008 music events and included the following features:

· New Book Seeing America Through Music by Branson musician Mike Ito published

· Arkansas: Hot Springs Music Festival

· Illinois: Chicago Lollapolooza 2008 

· Iowa: Davenport River Roots Live Music Fest 

· Kentucky: Owensboro River Of Music Party

· Louisiana: New Orleans Essence Music Festival

· Minnesota: 10,000 Lakes Festival

· Mississippi: Tupelo Elvis Festival

· Missouri: St. Louis Twangfest 12

· Tennessee: Manchester Bonnaroo Music & Arts Festival
· Wisconsin: Milwaukee Summerfest

The newsletter is available in the What’s New and Press Room sections of the MRC Japanese website.
Ongoing Media Projects: During January-March the office assisted with the following media projects involving the Mississippi River Country region.
· Tabi Channel: Cable channel similar to The Travel Channel; Have “Go Go USA” program sponsored by United Vacations. The office assisted with all arrangements for a visit to Chicago, Memphis and New Orleans in February for a 3-hour feature on key music cities to air in May 2008.
· Travel Journal: Leading travel trade publication. Memphis and Mississippi contracted to do a Japanese sales guide. The office
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assisted with arrangements for writer to visit Memphis, Tupelo, Oxford, Clarksdale, Greenwood, Vicksburg, Natchez and Biloxi/Gulfport from February 3-11 to research material.
· Fuji Sankei Business i: MRC was given free advertising space in special feature on U.S. food products distributed at FoodEx Trade Show on March 11. The office prepared an advertisement themed around food touring through the MRC region. There was no cost to MRC for this project.

· Patchwork Quilt: Magazine for quilting enthusiasts. Published 10-page article on Paducah and other Kentucky quilters in April 2007. Planning visit in mid-April to Louisiana and Mississippi for two 8-page articles on quilting and travel in the two states. The office was asked to assist with accommodations, rental car and provide advice on arts & crafts-related attractions in each state.
· Mainchi Ga Hakken (Every Day Is A Discovery): Monthly lifestyle magazine for primarily women over 60. Interested in visiting Kentucky in June for an 8-page feature. Will be meeting with the writer and editor in April to develop an itinerary and determine what support will be required. 
· Nihon TV BS: Satellite channel of major national television network. Filming a video series of all 50 states. Interested in filming Wisconsin in June. The office provided story ideas and advice. The project will be sponsored by Harley-Davidson and the Wisconsin dairy industry. The office is awaiting schedule details and support requirements.
Summary of Activities: Marketing   
Corporate/Incentive Sales Calls: The office focused sales calls in the first quarter on travel agencies specializing in corporate and incentive travel. Increasingly these agencies are asking for information related to conventions, special incentive tour arrangements and interesting ideas for incentive groups. Minneapolis, Chicago, Nashville, Memphis and New Orleans are all key destinations for these agencies and demand is growing.

Memphis and Mississippi Sales Mission: The office assisted with the planning for a sales mission from Memphis and Mississippi scheduled for early April. The mission 
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will include seminars in Tokyo and Osaka for the travel trade and media, a media dinner in Tokyo and sales calls in Tokyo and Nagoya. MRC is a co-sponsor of the seminar program.

Kentucky John Manjiro Whitfield Grassroots Summit: The office is assisting this organization with its “Grassroots Summit” to be held in Kentucky in October 2008. The annual summit brings together Japanese and American citizens of all ages to discuss issues affecting the two countries. The mission is peace through friendship and its activities are endorsed by the Japanese and U.S. governments. Over 200 Japanese participants will stay with Kentucky families and also have an opportunity to take optional tours to Memphis and Nashville; Chicago; Washington, DC; and Boston.
*********
